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eign countries. News service from the interior is rudi-
mentary and incomplete. Although some of the pro-
vincial dailies have a large private telegraphic service
from Constantinople, the dailies in Constantinople re-
ceive news only from occasional correspondents, or re-
print from the provincial press. The Turkish national
telegraphic agency which transmits news to the interior
gets very little from there in return.
The news service in the capital is much better organ-
ized. Most of the reporters are graduates or students of
the Turkish University and possess knowledge of one or
more foreign languages. The reporters receive a
monthly payment ranging between twenty and sixty
Turkish pounds ($88 and $264). The "free lance," paid
by the line, has made his appearance in late years, and
has proved in many instances a success. On the staff
of most papers, there are those who can translate
French, English, German, Greek, Armenian, and Arabic,
and sometimes Italian, Russian, and Persian. Formerly
after the French system, all the foreign articles went
through the hands of a secretaire de redaction. Now the
functions of the secretaire is increasingly divided be-
tween a news editor, a man in charge of make-up, and the
person looking after feature stories, fiction and special
articles. The editor-in-chief takes care mainly of the
editorial columns, writing daily editorials which appear
over his signature.
The advertising columns are gaining more and more
in importance.1   In view of the limited size of all papers,
1 On the subject of advertising in Constantinople newspapers, the "writer
(E. Gr. M,} had an article in Commerce Reports, October 30, 1920, whkh
depicted "briefly the conditions at that time:—
"The population of Constantinople is very cosmopolitan, AH the for-
eigners speak their own language and read their own newspapers. In order
to reach the public in general, advertisements should be published in news-
papers of at least four languages. However,, the best results are obtained
by publication in Turkish newspapers, for on the one hand the Turkish
population is most numerous, and on, the other the Turkish reader is more

